


AIDI NATIONAL CONFERENCE

Light and Places: culture and quality

The next AIDI (Italian Lighting Association) national conference will take place in Rome on May 
17th and 18th, 2018. It will be a major opportunity to examine in depth and disseminate all the 
major themes of  the lighting world and its several declinations and applications, with particular 
attention to LED technologies.
The LED lighting technology has transformed not only the design world but also the ability 
to transfer sensations, imaginations and thoughts into completely new visual 
spaces. New technologies that allow to design an effective, dynamic, flexible and adaptable light, 
bringing a radical transformation in the lighting market.

Light is a living matter that allows the exploration of  new spatial possibilities, and LED is a 
new tool to create projects that have an increasingly global vision, not only from a 
technological point of  view but also from a “humanist” one, in terms of  confrontation and 
interaction with those who live these spaces and with the surrounding architecture. A dialogue 
that is fostered by the revolution that this new technology has also led in terms of  design and 
shapes, with increasingly miniaturized equipment and products that are custom-tailored to 
meet the different needs. Therefore, light increasingly becomes the protagonist of  
new environments and urban landscapes, becoming an element of  identity and 
differentiation of  spaces.

This unprecedented revolution calls for an urgent extensive and widespread dissemination of  the 
culture of  light to achieve a “quality lighting”, in terms of  proper design and use of  the 
best products available, so as to get the social and economic benefits that LED technology offers 
in terms of  reducing energy consumption, people safety and well-being, as well as interaction with 
other services that are now increasingly essential – connectivity, tele-control, charging stations for 
electric vehicles, etc.
The AIDI national congress, therefore, aims to achieve, through sessions, roundtables and 
debates, a rich and attentive cultural in-depth analysis, as increasingly requested by the 
fast transformation of  the lighting industry.
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THEMES
• Lighting for artistic and architectural heritage (light and art)
• Lighting in smart cities
• New frontiers and applications in lighting

SCIENTIFIC COMMITTEE
The main goal of  this AIDI event is to produce high-value cultural content, and a highly 
significant scientific committee made up of  personalities, academics, professionals and 
representatives of  the cultural and professional world will fully represent the lighting industry 
and its potential in terms of  culture and innovation. The conference will be open to all, and both 
academics and professionals are invited to participate with their essays. Furthermore, important 
and influential public figures will be invited to speak at the congress. In order to be able to 
produce and further communicate the rich and innovative content, several scientific posters will be 
complementing the speeches that will take place in the main hall.

LOCATION
The congress will take place in Romek, in the 250 seats auditorium of  the MAXXI, the National 
Museum of  21st Century Arts designed by Zaha Hadid and home to important and prestigious 
international exhibitions. This location will strengthen the cultural value and approach of  the 
conference. In fact, MAXXI is not just a place of  heritage conservation and exhibition, but 
also, and above all, a laboratory of  cultural experimentation and innovation, study, research and 
production of  cultural and aesthetic contents of  our time. 

TARGETS E PUBLIC OF REFERENCE
The conference is open to all academics, professionals and cultural figures of  the public and 
private lighting sector. In particular, the following will be involved and invited:
• engineers and architects
• designers e light designers
• public and private companies and utilities
• superintendents, museum directors
• technical and institutional representatives of  municipalities
• academics
• public administrations 
• university students
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PATRONAGE
Major organizations and institutions will be involved with their sponsorship and will help 
in communicating and promoting the initiative. Among them: the Ministry of  Economic 
Development, the National Council of  Architects, ENEA, ASSIL, the National Consumer Union, 
Politecnico di Milano and Politecnico di Torino, La Sapienza and Roma 3 universities, Federico 
II University of  Naples, University of  Firenze, Brera Academy of  Fine Arts and the Order of  
Architects and Engineers of  Rome.

FORUMLED EUROPE 2017
ForumLED Europe 2017, one of  the most important international events in the lighting industry, 
is partner of  the AIDI national congress. It will promote AIDI and its initiatives during the works 
taking place on December 13th and 14th in Lyon, France, and on all its communication channels 
(websites, newsletters, social networks, etc.).

MEDIA PARTNERS AND CONTACTS
LUCE, printed and digital edition (10,000 contacts)
Luxemozione (6,000 contacts)
Sole 24 ORE (158,000 contacts) / Radio 24 (audience share in 2016: 2,300,000)
Radio Subasio (audience share in 2016: 1,598,000)
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5th EDITION OF THE VIDEO COMPETITION “RIPRENDITI LA CITTÀ, RIPRENDI LA LUCE”

On the occasion of  the national conference, on the afternoon of  May 17th, the awards ceremony of  
the fifth edition of  the international video contest “Riprenditi la città, Riprendi la luce” will be held 
at the MAXXI in Rome. Organized and promoted by AIDI, the contest, whose protagonists are the 
young, light and cities, aims to spread the culture of  light. Once again, young people aged between 14 
to 30 are invited to tell their relationship with light through a 60-second video, made with any device.  
Year after year, this initiative has confirmed its success, with over 600 videos, 200,000 views on the 
YouTube channel and more than 120,000 views on the dedicated website www.riprenditilacitta.it

Themes
• Light and places
• Light and art
• Light and words

What’s new in the 5th edition
The special awards will also include the new “LIGHT and PHOTOGRAPHY” section. Light is, 
indeed, an important element of  photography, and an award dedicated to this combination can be very 
useful to enrich and delve into the applications of  light.

Launching and closing
Press conference: January 17th, 2018 – Sala Agorà of  the Triennale di Milano, Milan
Closing of  the competition: April 30th, 2018
Awards Ceremony: May 17th, 2018 – MAXXI, Rome

Prizes
There will be a winner for each thematic category and each special prize will have a designated winner

Targets and contacts
The competition is aimed at a very wide and transversal audience, covering the whole youth band 
ranging from 14 to 30 years old. Therefore, even schools and families are involved. Below are the 
newspapers and contacts that are reached by the communication and promotion of  the initiative:
• 100 academics
• 20 schools in Milan and 10 schools in Rome (technical institutes and high schools)
• 120 newspapers (printed, web, digital) and webpages dedicated to light, architecture, youth and 
 events, as well as important newspapers such as the Corriere della Sera, Il Giornale, etc.
• 1,000 followers of  the Facebook page of  the contest
• 2,000 visitors of  the official website of  the contest
• 250,000 views and 600 subscribers of  the YouTube channel of  the contest
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COMMUNICATION PLAN 
The following communication activities will be provided both for the national congress and the contest:
• Search for media partners 
• Press office and media relations activities
• Realization of  promotional material and advertising
• Communication to institutions and partners
• Social networking, blogging and viral marketing campaigns
• Realization of  promotional videos, to be played during the congress and the competition press 
 conference
• Drafting and communication of  congressional acts
• Presentation of  the competition in schools and universities 

SPONSORSHIP – Package
The companies interested in participating in the congress can choose between three different 
 sponsorship modalities:
• Gold sponsor: 20,000 euros
• Meeting supporter: 10,000 euros
• Silver sponsor: 5,000 euros

GOLD SPONSOR (max. four): 20,000 euro 
• Logo in a privileged position on all the promotional and communication material of  the national 
 congress and contest and on the conference proceedings
• Logo on the advertising page published on the December and March issues of  LUCE
• Possibility for the sponsor to choose a speaker for the round tables
• Possibility for the sponsor to identify a special prize of  the contest
• Sponsor visibility with a dedicated page on the contest website (more than 200,000 views), on AIDI 
 pages dedicated to the congress, and within LUCE and LUCEWEB magazines
• Mention of  the sponsor in press releases and major interviews
• Presence of  the sponsor material in the press kit
• Awarding of  one of  the winners
• Possibility for the sponsor to invite up to 6 people to both the congress and the gala dinner
• Possibility to have an additional 15% discount to the ones already provided in the 2018 LUCE 
 magazine advertising price list
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MEETING SUPPORTER (max. five): 10,000 euro
• Logo on all the promotional and communication material of  the national congress and contest and 
 on the conference proceedings
• Logo on the advertising page published on the December and March issues of  LUCE 
• Sponsor visibility with a dedicated page on the contest website (more than 200,000 views), on AIDI 
 pages dedicated to the congress, and within LUCE and LUCEWEB magazines
• Mention of  the sponsor in press releases 
• The company dedicated page on the competition website
• Possibility for the sponsor to invite up to 4 people to both the congress and the gala dinner 
• Possibility to have an additional 10% discount to the ones already provided in the 2018 LUCE 
 magazine advertising price list

SILVER SPONSOR (max. six): 5,000 euro
• Logo on all the promotional and communication material of  the national congress and contest and 
 on the conference proceedings 
• Logo on the advertising page published on the December and March issues of  LUCE
• Possibility for the sponsor to invite 1 person to both the congress and the gala dinner
• Possibility to have an additional 5% discount to the ones already provided in the 2018 LUCE 
 magazine advertising price list

PARTICIPATION FEES FOR BOTH DAYS

AIDI members
Participation in the conference + lunch + coffee break: 150 € + VAT
Participation in the conference + lunch + coffee break + Gala dinner: 230 € + VAT

Non-Members 
Participation in the conference + lunch + coffee break: 190 € + VAT
Participation in the conference + lunch + coffee break + Gala dinner: 290 € + VAT 

Students
Participation in the conference and coffee break: 40 € + VAT 

Booking Discount
A 10% discount on the fee is reserved for those who confirm their participation by mid-March
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